
Impact 

2,903
1st time SACNAS 

attendees2

92% 
of all attendees would 
like to be part of this 
community after the 

conference

90%
of professional attendees
felt energized and inspired

90% 
of student attendees met 

people who can help them 
advance in school or 

in their career

85.5% 
from 2018 to 2019
(7.5% to 13.92%)

2,069
first-generation

attendees1

430
exhibitor booths

838
student poster and 

graduate student oral 
presentations

340
volunteer mentor

judges

Indigenous attendance rose 

1 of the 3,816 respondents
2 of the 4,509 respondents 1

5,186 ATTENDEES 
(23% growth) 

2019 SACNAS BY THE NUMBERS



Demographics + Digital Reach
OUR ATTENDEES

34%
Undergraduate
Student

23%
Professional

19%
Exhibitor

16%
Graduate
Student

4%
Sponsor

2%
Postdoc

1%
VIPs &
Guests 1%

Postbac
Student

ATTENDEE
TYPE

27%
Chicano/
Mexican American/
Mexican

10%
Other Latino/a
(Caribbean, Central, 
or South American)

10%
African American/
Black

6%
Native Hawaiian/
Indigenous
Pacific Islander

6%
Other

6%
Puerto Rican

.29%
Alaska
Native

17%
White/Caucasian

10%
Asian/Asian American

7%
American Indian/
Native American

ETHNICITY

27%
Life Sciences

10%
Other

6%
Mathematics

4%
Physics &
Astronomy

4%
GeoScience

4%
Health

.29%
Materials Research

1%
Traditional Knowledge

15%
Biomedical
Research

9%
Engineering

6%
STEM
Education
& Learning

4%
Psychology &
Social Sciences

6%
Chemistry

3%
Computer &
Information 
Science

DISCIPLINE

.02%
Transgender

1%
Non-Binary

63%
Female

35%
Male

1%
Prefer Not
to Say

GENDER

2



Demographics + Digital Reach (cont.)

TWITTER STATS
Month of Conference

FOLLOWERS: 

13.3K 
(+31.7% from 2018)

IMPRESSIONS: 

551K
(+42% from 2018)

CONFERENCE 
WEBSITE

Week of Conference
USERS: 

11,704
(+16.7% from 2018)

MOBILE 
APPLICATION
Week of Conference

USERS: 

3.9K 
(+20% from 2018)

MINUTES OPEN: 

134K 
(+10% from 2018

FACEBOOK
Week of Conference

FOLLOWERS: 

10,695 
(+6.3% from 2018)

REACH:

12,373 
(+216.9% from 2018)
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